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From Transaction to Journey 

Need For Speed 

Needles and Haystacks 
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Talent Management  

in Action Around  

the World 

 
Canada 

 

Amrop: What does Customer Centricity mean and how does it 

relate to omni-channel retailing? 

Amrop: How do you get customer information and what do 

you do with it? 
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Amrop: Which customers do you most care about? 

Amrop: What challenges did you face in getting support 

for Customer Centricity? 

Amrop: It takes a different type of person to succeed in this environment. What are the 

emerging competencies that characterize customer centricity and the omni-channel world? 

 

 

 

 

What does success look like? 
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Profiling the Omni-Channel Champion  

Communication 

Decision-Making  
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People Management and Motivating 

Cultivating Diversity and Adaptability 

Conceptual awareness and  

Intellectual curiosity 
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Amrop Authors 

About Amrop

www.amrop.com 

 

 


