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Executive Summary 

 

The Life Plan is a Holistic Plan 

 

The Fateful Moment is a Trigger 

Life Planning Takes Reflection 

The Life Plan is a Personal Strategic Project 

 

As Borders Fall, YOU Inc. is Rising 

 

Material Aspirations Raise Questions 

 

Who or What Defines our Lives? 
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Personal Governance – 2 
Principle 1 – Life Plan and Goals  

Every well-run organization has a guiding Mission. So too, do managers with good 

Personal Governance. This ‘Life Plan’ is an ongong project. It is far-reaching and 

carefully-orchestrated. It serves as a common thread, a ‘Leitmotiv’ to guide, motivate 

and inspire executives in times of uncertainty and change, success and opportunity. 

As a personal, core Mission, its translation into action is regularly monitored.  
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Both the Corporate and 

the Life Mission are truly 

strategic projects. A 

Corporate Mission needs 

regular checking and 

adjustment. The Life 

Project should be ‘project 

managed’ with the same 

sense of purpose and 

professionalism. 
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Acting within the scope of 

our own talents, 

experiencing flow, means 

being intrinsically motivated, 

engaged to act, and raising 

our own capacity for 

learning and development. 

These are the factors that 

enable managers and other 

employees to drive a 

company forward.  
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Stability and predictability 

may well give a sense of 

security, but they also lead 
to static relationships.  
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The subjectivization of 

work is a path between 

two different worlds - 

from one of strict 

constraints, control 

mechanisms and narrow 

frameworks, to one of 

space, self-determination 

and self-responsibility, 

exactly the things most of 

now take for granted in 
our private lives. 
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Employees are no longer 

sought-after as such. 

Instead, the quest is for 

business partners, 

collaborative entrepreneurs. 
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Reaching YOU, Inc. status 

can be one of the goals of 

Life Planning. It can help 

us create career options 

and a degree of 

professional 
independence. 
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Some research suggests 

that very materially-

oriented people have a 

tendency towards bad 

moods and depression.  

 

They have fewer friends 

and fewer stable 

relationships, lower levels 

of curiosity and creativity.  

 

They experience generally 

lower levels of interest in 

life and get bored  

more quickly.  
(Csikszentmihályi, 2003). 
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The Mission of an 

organization needs to 

align as much as possible 

with the Personal 

Governance and Life 

Planning needs of its 

managers. Only then can 

it create a robust, long-

term connection between 

people and organization 

and build a critical mass  

of cohesion. 
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In Summary 
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