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Lobbying in Slovakia

by Stefan Stofanik, Peter Stano | foto Dusan Knap

Povadsine korpulentni, cigary fajCiaci muzi, ktori pri dobrom obede a znackovom vine presvied¢aju zakono-
darcov o opodstatnenosti svojich alebo nimi zastupovanych zaujmov, pricom im vrecka plnia peniazmi.
Akokolvek vzdialena je pravda, profesia lobistov zostava na Slovensku nepochopena a pre Siroku verejnost

sa lobing rovna korupcii.

The stereotype of lobbyists in the United States is of portly, cigar-smoking men who wine and dine law-
makers while slipping money into their pockets and persuading them of the relevance of their interests.
However near the truth this is, in Slovakia the general public believes that lobbying is the same as corruption.

Co je lobing?

ednoducho povedané, ide o ¢innost jednotlivcov alebo zaujmo-
vach skupin, ktoré sa usiluju ovplyvnit legislativny alebo regulac-
ny proces. Za istych predpokladov ide o Uplne legalny a dokonca
Ziaduci prvok demokratického rozhodovania, ktory podla pravnika
Transparency International Slovensko Pavla Nechalu prispieva ku
kvalite zakonov. V komplexnej spolo¢nosti totiZ ludia, ktori robia
rozhodnutia, ¢asto nemaji priamy pristup k informaciam o dopa-
de konkrétneho legislativneho navrhu na zaujmy jednotlivych sku-
pin. Lobuje potom kaZdy, kto sa snaZi dosiahnut, aby vysledny
zakon alebo nariadenie zohladnovali aj jeho uhol pohladu, i ked
CastejSie sa za lobistu povaZzuje profesional, ktory nehovori vo svo-
jom mene, ale zastupuje zaujmy svojich klientov.

Lobing podla Americkej ligy lobistov ,zahfia ovela viac nez
len presviedéanie zakonodarcov“ - k zakladnym prvkom dobrého
lobingu patri zhromaZdovanie informécii o navrhovanych zako-
noch a nasledna priprava dopadovych analyz, monitorovanie naj-
novsieho vyvoja ¢i spolupraca s partnermi, ktori obhajuji podob-
né zaujmy. Milan IStvan - vykonny riaditel ob¢ianskeho zdruzenia
Partnerstva pre prosperitu - je dokonca presvedceny, ze zaklad-
nou zasadou lobistu by malo byt, Ze sa najskor stretne s oponent-
mi, aby poznal ich argumenty.

Mozno povedat, Ze to, o vacsina ludi povazuje za lobing, t. j.
komunikacia s predstavite/mi parlamentu alebo vlady, predstavu-
je len ten najmensi zlomok prace lobistu. Ovela viac ¢asu musi
venovat ostatnym aspektom pripravy, informovaniu klientov
a komunikacii so vSetkymi zainteresovanymi. What is Iobbying?

Daniela Zemanovicova, Transparency International Slovensko

Simply put, it is the activity of either individuals or interest

Vlastnosti uspesného lobistu
astnost uspeshe groups that try to influence the legislative or regulatory

,NajdoleZitejSie je mat velmi dobré komunikacné schopnosti, process and its content. This is, under certain circumstan-
schopnost nadvazovat kontakty a pdsobit na ludi tak, aby si vas ces, absolutely legal and even a desirable component of
zapamatali a vedeli, Ze dokaZete poskytn(t potrebné a spolahlivé democratic decision-making. According to Pavel Nechala,
informacie a Ze sa s vasimi nazormi politici a predstavitelia institd- legal counsellor of Transparency International Slovakia, lob-
cii m6zu stotoznit,“ mysli si Patrik Zoltvany, konzultant spolo¢nosti bying enhances the quality of laws. In a complex society deci-
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Amrop Jenewein Group pre zaleZitosti tykajlce sa EU a akreditova-
ny lobista pri Eurépskom parlamente.

Dodava Ze, dobry lobista musi byt aj Sikovny psycholég, ktory
vie odhadndt ludi a na zaklade toho s nimi komunikovat: ,Streta-
vate sa s ludmi, ktorych ste predtym nevideli a nepoznali. Treba
vediet nadviazat prvy kontakt a udrzat si ho, pretoze ak nezapdso-
bite alebo urobite zly dojem, ten ¢lovek sa s vami uz nikdy nestret-
ne. Po¢as prvych 30 sekind stretnutia sa, skratka, musite vediet
predat,” argumentuje Zoltvany s tym, Zze odborna problematika sa
da nastudovat, ale ,tie ludské predpoklady, tie vam nikto neda“.

Popri spominanych komunikaénych a, samozrejme, aj analy-
tickych schopnostiach stoja za zmienku eSte aspon dalSie dva
predpoklady Gspesného lobistu. Prvym z nich je schopnost strate-
gicky mysliet a konat. Znamena to, Ze lobista by mal vzdy pamatat
na fakt, ze hoci moze rozhodnutia ovplyviovat, on sédm o nich
nehlasuje. Rozhodovanie je vyhradené pre zakonodarcu Ci Statne-
ho dradnika. Preto ,ak ste rozumny, nebudete otvorene kritizovat
tych, ktori vam v istych Specifickych zalezitostiach odporuju -
dnesny oponent sa zajtra moze stat vasim kolegom,“ tvrdia lobisti
z americkej spolo¢nosti Tom Bolt and Associates. K tomu sa radi
schopnost vnimat protichodné zaujmy realisticky. Je nemozné
dosiahnut zakazdym svoje, zato vSak je mozné a neraz ziaduce
dosiahnut kompromisné rieSenie s oponentom.

Konecne, je tu este jedna vlastnost, ktori mozno - ak sa to
vobec da tak povedat - objavit u najlspesnejsich lobistov. Je to
Stastie, schopnost stretndt tych spravnych ludi, prezentovat tie
spravne argumenty v spravny ¢as a spravnym spdsobom. Z toho
vyplyva, Ze ide predovSetkym o vysledok vSetkych osobnych a pro-
fesionalnych kvalit lobistu, ale nielen o to. Schopnost mat stastie
je prosto vyjadrenim celkovej integrity osobnosti lobistu...

Uskalia lobingu

Ako kazda ludska ¢innost, aj lobing ma svoje Uskalia. V prvom
rade treba pripomenut, ¢o uz bolo povedané na zaciatku, Ze lobing
je v slovenskej verejnosti stale skor predmetom mytov, ako vSeo-
becne akceptovanou realitou. Toto je skor problém pre lobistov, nez
nebezpedenstvo, do ktorého moZno v lobovacom procese skiznut.
Negativny pohlad verejnosti vSak lobistov, pochopitelne, frustruje,
nehovoriac o tom, Ze sU aj taki, ktori by napriklad na Grovni obci
mohli za svoje zaujmy lobovat, no nerobia tak, pretoZe sa domnie-
vaju, Ze verejnych Cinitelov mozno ,uprosit” iba Uplatkom.

Podla Zoltvanyho sa lobing negativne vnima najma kvoli poli-
tikom. ,VSimnite si, Ze ak sa niektorej politickej strane nieco pri
prijimani zakonov nepadi, vyhlasi, Ze tam iSlo o lobing, aj ked ten
zakon nemusi byt automaticky zly,“ argumentuje Zoltvany a doda-
va, Ze negativne vnimanie lobingu tieZ sdvisi s prebiehajlcimi
tendrami a Statnymi zakazkami. Prvym krokom k zlepSeniu celko-
vého imidzu lobingu na Slovensku bude podla neho prijatie zako-
na o lobingu, ,ktory povie, Ze lobing je legitimnou zalezitostou“.

Takyto zakon by prispel k zlepseniu reputacie lobingu aj tym,
Ze by ho stransparentnil. Myty sa totiz najlepSie Zivia tam, kde je
¢innost jednotlivca ¢i skupiny zahalena istym tajomstvom. Ak by
vSak kazdy mohol vediet, kto za ¢o a u koho lobuje, tajomstvo by
sa do znacnej miery rozplynulo.

S tym potom sUvisi aj dalSie, tentoraz skutocné Uskalie lobingu
- netransparentnost, v dosledku ktorej moze byt pokusenie pomoct
si pri lobovani korupénymi technikami prilis silné. Slovami programo-
vej riaditelky Transparency International Slovensko Daniely Zemano-
viGovej, ,artikulovat zaujmy je v poriadku, ale nie je v poriadku,
ked sa tak deje za istl odplatu, za isty prospech pre toho, kto stoji

Patrik Zoltvany, konzultant spoloénosti Amrop Jenewein Group
pre zaleZitosti tykajlce sa EU
Amrop Jenewein Group consultant for EU affairs

sion-makers often do not have direct access to information
on how a particular legislative proposal might affect the
interests of different groups. Everyone who tries to get his
point of view incorporated in the final regulation is lobbying
as soon as he raises his voice, although often a lobbyist is
considered to be a professional representing the interests of
his clients.

According to the American League of Lobbyists, “lobby-
ing involves much more than just persuading legislators.” Its
principal elements include researching and analysing legisla-
tion proposals, monitoring and reporting on developments, or
cooperation with partners who advocate the same interests.
Milan IStvan, executive director of the public association
Partnerships for Prosperity, is convinced that it is also impor-
tant for a lobbyist to meet first with his opponents to learn
their arguments.

Direct communication with MPs or government officials
represents the smallest portion of a lobbyist’s work. Far more
time is devoted to preparation, the gathering and dissemina-
tion of information and communication with all involved.

The skills of a successful lobbyist

“The most important thing is to have strong communica-
tion skills, an ability to develop new contacts and to influen-
ce people in such a way that they will remember you and will
always know that you can provide them with necessary and
reliable information and that your views are acceptable for
politicians and government officials,” according to Patrik Zol-
tvany, senior EU affairs consultant of the Amrop Jenewein
Group and accredited lobbyist to the European Parliament.

Successful lobbyists, he says, must be also skilled psy-
chologists able to make realistic judgments about people
and communicate with them on that basis. “You are meeting
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Milan IStvan, Partnerstva pre prosperitu / Partnership for Prosperity

na strane zaujmovej skupiny z verejného sektora“. Ze v takomto
pripade ide o korupciu, zhoduju sa s nou vSetci predstavitelia,
ktori prispeli do tohto ¢lanku.

Netransparentny lobing znamena uréiti nevyhodu pre ostat-
né, mozno menej organizované zaujmové skupiny. Je sice pekné
tvrdit, Ze zakonodarca o vSetkych moznych dopadoch pripravova-
nej legislativy nevie a ani nemdze vediet, a tak ho ako lobisti
o nich informujeme, ale isté je, Ze ho budeme informovat opat iba
7o svojho uhla pohladu. My vSak zase nemusime alebo mozno
nechceme vediet o inych zaujmoch. To najmenej, ¢o potom
mozno urobit - opat slovami Zemanovicovej - pre akési ,utrase-
nie“ vplyvu zaujmov tak, aby bol vysledkom ¢o najprijatelnejsi
kompromis, je stransparentnit lobing. Jedine tak moze kazdy vedi-
et, kedy je Cas branit svoj zaujem pred moznostou, Ze ho pri roz-
hodovani zakonodarca nevezme do Uvahy, pretoZe bol prili§ jedno-
stranne informovany zastupcami protichodnych zaujmovych sku-
pin. Preto by lobing mal podliehat aspon nejakej regulacii.

Regulacia lobingu

Nejde pritom zdaleka o jednoduchu zalezitost. Nemozno
napriklad jednoducho preniest na nase podmienky systém regula-
cie zauzivany v USA. V Eurépe zrejme najdalej v regulcii lobingu
zasli institlcie Eurépskej Unie, a predsa sa jeden z najznamejSich
odbornikov na lobing v EU Christian D. de Fouloy vo svojej nedav-
nej praci zmodze iba na vyhlasenie, Ze ,nastal ¢as na zavedenie
zavaznych pravidiel tykajlcich sa zverejhovania informacii o poli-
tickych aktivitach (zaujmovych) skupin... alebo prinajmensom na
implementaciu solidneho systému registracie lobistov“. Lobing
v EU podla neho ,zostava vaine podregulovany®, & mnohych lobi-
stov v Bruseli ,povzbudzuje k praktikam, ktoré by boli povaZované
za podvodnicke a neakceptovatelné vo vacsine eurépskych hlav-
nych miest".

Ide v podstate o problém, ako sa pri snahe stanovit zakladné
pravidla lobingu vyhntt prehnanej byrokratizacii spoloénosti. To je
aj nazor Jana Hrubalu, riaditela Odboru boja proti korupcii Uradu
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with people you have never seen or known before. It is essen-
tial to be able to develop and maintain contact because if
you make a bad impression, that person will never want to
meet with you again. It is the very first 30 seconds when you
need to sell yourself,” Zoltvany says.

Along with communication and analytical skills there are
two more prerequisites for a successful lobbyist. First is the
ability to think and act strategically. A lobbyist should never
forget that even though as an advocate he can influence deci-
sions, he never votes. Hence, “if you are wise, you won't censu-
re those who oppose you on specific matters, since today's foe
may become tomorrow's colleague,” say lobbyists from the
American company Tom Bolt and Associates. This goes
together with the ability to see opposing interests in realistic
terms. It is impossible to always get what you want, but it is
possible and often desirable to find a compromise solution.

Finally, there is one more quality common to the most
successful lobbyists: luck. It is the ability to meet the right
people, to present the right arguments at the right time and
in the right way.

The dangers of lobbying

According to Zoltvany, politicians are mainly responsible
for the negative perception of lobbying. “Just take a look at
political parties. If some of them do not like something about
proposed legislation, they say it is being influenced by lobby-
ing, even though that does not automatically have to be
bad.” He adds that the negative perception of lobbying also
relates to tenders and public procurement. The first step
towards improvement of the overall image of lobbying in Slo-
vakia will be the passage of the new law on lobbying, “which
will state that lobbying is a legitimate activity.”

Such legislation will enhance the reputation of lobbying
by making it more transparent. Myths grow best where activi-
ties are veiled from public view. But if everybody could easily
know who is lobbying and for what interest the mystery would
disappear to a large extent.

The real danger of lobbying is the lack of transparency.
This can make the temptation to resort to corrupt techniques
irresistibly strong. Quoting Daniela Zemanovi¢ova - the pro-
gramme director of Transparency International Slovakia: “it is
alright to articulate someone’s interests, but it is not alright
when it comes with an offer of reward or profit for an official
who is on the side of the interest group in the public sector.”

In addition to that, lack of transparency in lobbying
affects negatively the competitiveness of other, possibly less
organised interest groups. It may be nice to claim that the
legislator does not know and cannot know about all the pos-
sible impact of a proposed law, and that we as lobbyists alert
him about them. But it is more than certain that we will
inform him only from our point of view. And we may not wish
to know about other interests. The least one can do, again in
the words of Zemanovicova, is to hope for some consolidati-
on of the influences of various interests in order to reach the
most widely acceptable compromise. If lobbying is transpa-
rent.everybody can know when it is time to defend his or her
interests against the possibility that they will not be conside-
red in the decision-making process. That is why lobbying
should be the subject of regulation.
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Jan Hrubala, Odbor boja proti korupcii Uradu viady SR
The Anti-corruption Department of the Government Office

vlady SR, ktory spolupracuje s ministerstvom spravodlivosti na
navrhu zédkona zameraného na regulaciu lobizmu na Slovensku.
Len pre zaujimavost, navrh sa vo svojej terajSej pracovnej verzii
nazyva ,zakon o Ucasti verejnosti v legislativnom procese“ a slovo
Llobing“ by ste v texte hladali marne. Ako vysvetluje Hrubala, je
totiz ,otazne, Ci by slovo lobing preslo jazykovednym Ustavom,
kedZe zakony sa snaZia vyhybat cudzim slovam, ktoré este neboli
transponované do slovenského jazyka“.

Podstatné je, Ze na spominanom navrhu sa zatial stale pra-
cuje, diskutuje sa o tom, ako daleko treba v regulacii lobingu
zajst, a ze do novembra by sa nim mala zaoberat vlada. ,Dali sme
si dlhy termin, pretoze nejde o jednoduch vec a skratka, nechce-
me byrokratizovat Zivot eSte viac, neZz dajme tomu je. Chceme
zaviest nejaké pravidla a zatial uvazujeme len o Gprave lobingu
v legislativnom procese,“ tvrdi Hrubala. Jednym z pravidiel, s kto-
rymi tento navrh pocita, je zavedenie registra fyzickych a pravnic-
kych osbb, ktorym sa budd automaticky elektronickou formou
posielat na pripomienkovanie navrhy zakonov. Do tohto registra
sa bude moct prihlasit kazdy a bude dostupny na internete.

Navrhovany zakon podla Hrubalu neupravuje medze, pokial
sa moZe zajst v lobovani. ,Lobovanie povazujeme len za ovplyvio-
vanie rozhodovacieho procesu pri tvorbe zakonov, to znamena, ze
ho chapeme len v zmysle pripomienkovania navrhov,“ vysvetluje.

Na otazku, ¢o s tou ,neviditelnou ¢astou ladovca“, napriklad
pozyvanim statnych dradnikov na obedy a podobnou lobistickou
praxou, $&f Odboru boja proti korupcii argumentuje Zakonom
o Statnej sluzbe. Ten totiz Statnych zamestnancov vo funkcii mimo-
riadnej vyznamnosti zavazuje povinnostou viest si zoznam stretnuti
s osobami v sluZzobnom drade i mimo neho a tento zoznam podla
prislusnych predpisov zverejnovat, pochopitelne, s vynimkou stret-
nuti so zamestnancami Gradu. Efektom tohto nariadenia je potom
prehlad aj o stretnutiach Statnych zamestnacov s lobistami.

Na zaver snad’ zostava uz iba spomenut, Ze jednou z moznosti
regulacie lobingu je tieZ sebaregulacia samotnych lobistov alebo
zaujmovych skupin vo vSeobecnosti, teda akysi eticky kodex lobis-
tu. To vSak je vec kultlry naroda a taktiez Gplne iny pribeh... ®
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Regulation of lobbying

This is not an easy task at all. The system of regulation
in the United States cannot be transposed onto Slovakia. The
institutions of the European Union have gone the furthest in
regulating lobbying. And yet, Christian D. de Fouloy, one of
the most respected specialists on lobbying in the EU, has
said that “the time has come for introducing binding rules
regarding information disclosures on corporate political acti-
vities, ...the implementation of a sound lobbyist registration
system at the very least.” Lobbying in the EU, according to
him, “remains seriously under-regulated,” which among many
lobbyists in Brussels “encourages practices that would be
considered underhanded and unacceptable in most Europe-
an capitals.”

The problem is how to impose some basic rules on lobby-
ing without making society even more bureaucratised. This is
also the view of Jan Hrubala, chief of the Anti-Corruption
Department, which cooperates with the Ministry of Justice on
drafting the law aimed at regulation of lobbying in Slovakia.
Intriguingly enough, the draft is in its present working form
called “the law on participation of the public in the legislative
process” and one would uselessly search for the expression
“lobbying” in the text. Hrubala explains that legal norms try
to avoid foreign words that have not yet been fully transpo-
sed to the Slovak language..

The draft proposal is still in the process of preparation
and there are ongoing discussions about how far it is neces-
sary to go in the regulation of lobbying. A draft should be dis-
cussed by the government before November.

“We decided to take our time because this is not an easy
task and we simply do not want to bureaucratise life even
more than it, let’'s admit it, already is. We want to introduce
some rules and for the time being we are only considering
regulation of lobbying in the legislative process,” Hrubala says.
The draft law proposes, among other things, the creation of
a register of individuals to whom draft legislative proposals
will be sent for comments. Everybody will be allowed to regis-
ter and the register will be accessible through the Internet.

According to Hrubala, the proposed law does not set
limits on lobbying practices. “We consider lobbying only in
terms of its influence on decision-making in the process of
drafting laws, which means we only understand it as com-
menting on proposals,” Hrubala explains.

Asked about what can be done with that “invisible part
of an iceberg,” for example with inviting state officials for din-
ners and other similar lobbying practices, the chief of the
Anti-Corruption Department answers with a reference to the
law on state service. The point is that this law obliges the
state officials in “offices of extraordinary importance” to
keep a diary of meetings with persons in or outside their offi-
ces and make this diary public. The result of this regulation
is that the public then knows about meetings between state
officials and lobbyists.

Last but not least, one of the possible forms of regulati-
on is the self-regulation of lobbyists or interests groups the-
mselves, based on a code of ethics. But this is a matter of
the culture of the nation and a completely different story...m
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AMROP HEVER SLOVAKIA

V roku 1990 zalozil Jean-Francois Jenewein, Martin Novotny a Martin Krekaé v Bratislave spolo¢nost JENEWEIN & PARTNERS, prvu
Executive Search poradensku spoloc¢nost na slovenskom trhu. Od svojho zaloZenia sa Specializovala predovSetkym na oblast poskyto-
vania profesionalnych poradenskych sluzZieb v oblasti Executive Search, Management Appraisal, Board Services, Compensation Plan-
ning a v oblasti priamych zahrani¢nych investicii (FDI) v Slovenskej republike, neskor aj Recruitmentom a EU Affairs poradenstvom.
Spolocnost JENEWEIN & PARTNERS bola v roku 1994 spoluzakladatelom Francuzsko-slovenskej obchodnej komory. V roku 1999 sa
stala ¢lenom THE AMROP HEVER GROUP, veducej globalnej siete samostatnych Executive Search spolo¢nosti, a lenom AESC, sveto-
vej asociacie Executive Search konzultantov. V roku 2001 spoloc¢nost JENEWEIN & PARTNERS vytvorila pre potreby medzinarodnych

a lokéalnych klientov na slovenskom trhu integrovant skupinu poradenskych spoloc¢nosti AMROP JENEWEIN GROUP (AJG).

In 1990 Jean-Francois Jenewein, Martin Novotny and Martin Krekac established the JENEWEIN & PARTNERS company in Bratislava
which is proud to be the first Executive Search consulting company on the Slovak market. Since its establishment it has primarily
focused on providing professional consulting services in the field of Executive Search, Management Appraisal, Board Services, Com-
pensation Planning and in the area of foreign direct investments (FDI) in the Slovak Republic, expanded later with Recruitment and
EU Affairs consulting. JENEWEIN & PARTNERS co-founded the French-Slovak Chamber of Commerce in 1994. In 1999 the company
became a member of THE AMROP HEVER GROUP, the leading global network of independent Executive Search companies, and AESC,
the world association of Executive Search consultants. To meet the needs of international and local clients on the Slovak market, in

2001 JENEWEIN & PARTNERS created an integrated group of consulting companies called AMROP JENEWEIN GROUP (AJG).

AMROP HEVER FRANCE

roku 1977 zalozil Jean-Claude Meunier v Parizi spolo¢nost

HOMMES & ENTREPRISES, ktora sa ¢oskoro stala jednou
z vedlcich Executive Search spolo¢nosti vo Franclzsku. Spo-
lo¢nost HOMMES & ENTREPRISES sa od svojho vzniku zame-
riavala predovSetkym na oblast vyhladavania a hodnotenia
manazérskych timov (Executive Search), obsadzovanie pozicii
na najvyssej Grovni riadenia (Board Search) a na platové Sti-
die (Compensation Planning). V roku 1996 sa stala ¢lenom
globalnej siete samostatnych Executive Search spoloénosti
AMROP INTERNATIONAL. Od roku 2000, ked sa AMROP
INTERNATIONAL spojila so THE HEVER GROUP, je spolo¢nost
HOMMES & ENTREPRISES ¢lenom THE AMROP HEVER GROUP,
v stcasnosti najvacsej globalnej Executive Search organizacie.
AMROP HOMMES & ENTREPRISES je ¢lenom AESC, svetovej
asociacie Executive Search konzultantov.

AMROP HEVER FRANCE — SLOVAKIA

HE AMROP HEVER GROUP, najvacsia medzinarodna siet

nezavislych Executive Search spolo¢nosti na svete, svo-
jim ¢lenom podsobiacim v 81 kancelariach v 52 krajinach na
piatich kontinentoch poskytuje vynimo¢na kvalitu celosveto-
vého dosahu bez straty samostatnosti, pricom déraz kladie
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AMROP HEVER FRANCE

n 1977 Jean-Claude Meunier established in Paris the

HOMMES & ENTREPRISES company which after a short time
became one of the leading Executive Search companies in
France. Since its origin HOMMES & ENTREPRISES has mainly
focused on the search and evaluation of management teams
(Executive Search), filling positions at the top management
level (Board Search) as well as salary analyses (Compensation
Planning). In 1996 the company became a member of AMROP
INTERNATIONAL, the global network consisting of independent
Executive Search companies. After AMROP INTERNATIONAL
had merged with THE HEVER GROUP in 2000, HOMMES &
ENTERPRISES became a member of THE AMROP HEVER
GROUP, which is currently the strongest global Executive
Search organisation. AMROP HOMMES & ENTREPRISES is
a member of AESC, the world association of Executive Search
consultants.

AMROP HEVER FRANCE — SLOVAKIA

HE ARMOP HEVER GROUP, the biggest international net-
work of independent Executive Search companies in the
world, without losing its independence, offers exceptional quali-

ty with worldwide impact to all its members working in 81 offi-
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JENEWEIN &« PARTNERS
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foto Alan Hyza

na Zivd vymenu najlepsich skisenosti v oblasti Executive
Search, Board Services a Management Appraisal. Kvalitu
vykonu ¢lenskych firiem zaruCuje dodrziavanie a neustale
zvySovanie stanovenych Standardov, teda presne definova-
nych pravidiel, podla ktorych sa musia jednotlivé partnerské
organizacie spravat.

Pokial ide o vymenu informacii a skisenosti, jednym z pod-
statnych zdrojov know-how st v THE AMROP HEVER GROUP,

ktorej prijmy v roku 2002 dosiahli hodnotu viac ako 102,5 mil.

USD, kazdoro¢né celosvetové stretnutia partnerov ¢lenskych
spoloénosti. Dal$imi vjznamnymi platformami s globalne

a regionalne pracovné skupiny. Na globalnej Grovni ide o pra-
covné skupiny konzultantov $pecializovanych na sluzby podla
jednotlivych sektorov, ktori sa pravidelne stretavajd a rozobe-
raju doterajSi vyvoj a nové moznosti rozvoja v danej oblasti
hospodarstva.

Vzhladom na to, Ze Slovensko v poslednom obdobi zazname-
nalo prudky narast priamych investicii z Franclzska, spolo¢-
nosti HOMMES & ENTREPRISES a JENEWEIN & PARTNERS
okrem toho, Ze Gzko spolupracuju v hlavnej oblasti svojho
pbsobenia, vdaka dokladnym znalostiam potrieb franclzskych
investorov a znalostiam slovenskych podmienok a najma
vdaka dlhoroc¢nym sklsenostiam poskytuji poradenstvo aj pri
ich zastupovani a lobingovom presadzovani zaujmov. Cielom
takejto spoluprace je umoznit investorovi efektivne sa oriento-
vat v systéme institlcii a vztahov. Okrem toho pomaha pri
rychlom a kvalitnom udomacnovani, ¢im pozitivne vplyva na
dosahované ekonomické vysledky.

Prave kontakty a informacie zo SirSieho geografického priesto-
ru s hlavnou vyhodou ¢lenstva v THE AMROP HEVER GROUP,
ktoré prindSa hodnotu nielen jednotlivym ¢lenskym spolo¢nos-
tiam, ktoré st bez vynimky lidrami na lokdlnom trhu, ale
sprostredkovane aj ich klientom. Jednym z konkrétnych preja-
vov sily THE AMROP HEVER GROUP sU spolo¢né referencné
projekty, o vyznamne zvySuje percento UspesSnosti. B

THE AMROP HEVER GROUP

GLOBAL EXECUTIVE SEARCH

Martin Novotny

Founding Chairman
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ces in 52 countries on five continents. It puts emphasis on an
energetic exchange of expert experience in the area of Executi-
ve Search, Board Services and Management Appraisal. The
quality of performance in membership companies is ensured
by observance and a ceaseless improvement in set standards,
as in firmly defined rules, which specific partnership organisati-
ons have to follow.

Concerning the exchange of information and experience, THE
AMROP HEVER GROUP, whose revenues in 2002 reached

a value over $102.5 million, considers annual worldwide mee-
tings of partners from membership companies to be the core
resource for its know-how. Another important basis is represen-
ted by global and regional work groups. As regards the global
level, the work groups include consultants who specialise in
services according to particular sectors. They meet regularly
and deal with the development and new possibilities which the
development in a particular economic field may bring about.
Since Slovakia has been experiencing a strong inflow of foreign
direct investments from France, the companies HOMMES &
ENTREPRISES and JENEWEIN & PARTNERS began to offer also
consultancy when representing French investors, lobbying and
advancing interests. This is possible thanks to the exact know-
ledge of needs of French investors as well as Slovak conditions
and mostly thanks to their long-term experience. The objective
of this cooperation is to enable investors to effectively orientate
to institutions and relationships. Additionally, it contributes to

a quick and quality adjustment with a positive influence on
financial results. The contacts and information from a wider
geographic area represent the main advantage of membership
of THE AMROP HEVER GROUP. Membership gives value not
only to particular member companies, which are all leaders on
the local market, but also implicitly to their clients. The specific
indicator of the strength of THE AMROP HEVER GROUP is repre-
sented by common reference projects that significantly increa-
se the degree of success. B
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Zahranic¢ny kapital potrebuje lokalnych odbornikov

Foreign capital requires local experts

Vstupom automobilky PSA Peugeot Citro€n sa na Slovensku vytvori takmer desattisic novych

pracovnych miest. Vrcholovy manazment bude musiet zvladnut nabor i stabilizaciu velkého

mnozstva zamestnancov.

The investment in a new production plant in Slovakia by the automotive company

PSA Peugeot Citro€n brings with it approximately ten thousand new jobs. Top management

will have to organise the recruitment of a large number of employees.

N a Slovensku sa v poslednom obdobi zaznamenal vyrazny
narast priamych zahrani¢nych investicii. Najdynamickej-
Sim odvetvim z tohto hladiska je automobilovéa vyroba a stro-
jarstvo, pricom dals$i narast sa oakava aj v najblizsich
rokoch. Prichod nového zahrani¢ného investora — franclzskej
automobilky PSA Peugeot Citroén bude mat pozitivny vplyv
nielen na hospodarstvo Slovenska, ale aj na pohyb a rozvoj
trhu prace. Ved podla odhadov sa v dosledku vstupu Franc(-
zov a ich subdodavatelov vytvori takmer desattisic novych
pracovnych miest a Franclzsko sa stane druhym najvacsim
zahrani¢nym investorom na Slovensku.

~ pecialnymi pripadmi vstupu zahrani¢ného kapitalu

sU akvizicie existujucich spolo¢nosti novymi investor-
mi. V tychto situaciach by z pohladu manazmentu a lud-
skych zdrojov mali nasledovat tieto kroky:

Analyza scéasnej situacie. Zhodnotenie manazér-
skeho a ludského kapitalu (Management Audit,
Individual & Group Assessment). Cielom projektov je
objektivne identifikovat vychodiskovu situaciu

a zmeny, ktoré sa musia vykonat.
Postfuiziové/akvizicné integracie s cielom predstavit
novl organizacnl Struktiru s novymi procesmi a so
spravnymi fudmi na vSetkych poziciach.

Specialne projekty zmeny &i rozvoja v Specifickych
oblastiach (zavedenie logistickych systémov, zmena
IT infrastruktdry, rozvijanie marketingovych postu-
pov). Tieto projekty zvyknul byt ¢asovo limitované,
ale vyZaduju si medzinarodné know-how a prax.
Efektivne rieSenie je preto vo vacsine pripadov
zmluvne uzavreté interim manazérom alebo Specia-
lizovanym medzinarodnym konzultantom.

ecently there has been a significant increase in direct

foreign investments in Slovakia. The most dynamically
developing sectors have been the production of automobiles
and the engineering industry, and a further increase is expected
in the next few years. The arrival of the new foreign investor, the
French automobile company PSA Peugeot Citroén, will have
a positive impact not only on the economy of Slovakia, but also
on the development of the labour market. Based on estimates,
due to the arrival of the French and their subcontractors there
will be about ten thousand new working places and France will
become the second largest foreign investor in Slovakia.

To take the first steps on the Slovak market is not very
simple for the majority of foreign companies, especially if the
investment is in a “green field.” Most foreign managers have to
become familiar with the basic rules of Slovak legislation, be-
come familiar with the economic and social situation and be-
come acquainted with the general traits of the labour force —
first of all the level of qualification and mobility. The consulting
company Jenewein & Partners/Amrop Hever Slovakia, as the
leading provider of advisory services in the field of manage-
ment and labour capital, thoroughly understands many specific
problems that need to be faced by foreign investors during this
process.

The distribution of networks

The entrance into a new market begins with the prepara-
tion and extension of contacts with important sources of infor-
mation and people who have decision making power in a given
field. Many organisations that are responsible for providing
information and promoting the realisation of an investment pro-
ject are still in the process of developing and finding adequate
and effective procedures. Our experienced consultants, apart
from providing contacts with responsible state representatives,
municipalities and specialised institutions, are capable of be-
coming reliable partners within a short period of time and can
give precious recommendations as they have the experience
and know the requirements of foreign companies. Apart from




Prvé kroky na slovenskom trhu nie st pre vacsinu zahra-
ni¢nych firiem lahké, najma ak ide o investovanie na ,zelenej
IUke*“. Ich vaésSinou zahraniéni manazéri sa musia najskor obo-
znamit so zakladmi slovenskej legislativy, zorientovat v ekono-
mickom prostredi a vo vnutropolitickej situacii a najma spoznat
vSeobecné znaky pracovnej sily - predovSetkym jej kvalifikova-
nost a mobilitu. Poradenska spolo¢nost Jenewein & Partners
/Amrop Hever Slovakia ako lidersky poskytovatel konzultac-
nych sluZieb v oblasti manazmentu a ludského kapitalu detail-
ne pozna mnohé Specifické problémy, ktorym zahranicni inves-
tori musia v tomto procese celit.

francuzski investori | french investors

this they can actively substitute different forms of lobbying and
speed the process of realisation from the first analysis to the
launch of the product.

After all legal aspects have been dealt with, the construc-
tion of the plant requires other types of knowledge. While the
technological know-how is taken from the parent company, the
successful launch of the new plant in Slovakia requires finding
the right human resources in local conditions. Crucial attention
is attributed to positions in top and middle management and
highly-qualified positions, which is one of the most significant
factors for future success. Quality management, logistics and

Svetova konferencia Amrop Hever, Berlin / Amrop Hever World Conference Berlin, 2003

Rozhodenie sieti

Prichod na novy trh sa zacina pripravou a budovanim kon-
taktov s dblezitymi informacnymi zdrojmi a fudmi, ktori v pri-
slusnej oblasti rozhoduju. Mnohé Struktury zodpovedné za
poskytovanie informacii a podporu pri zostavovani a realizacii
investicného projektu sa na Slovensku este len rozvijajd a hla-
daju spravne a efektivne postupy. Nasi sklseni konzultanti s
okrem kontaktovania zodpovednych predstavitelov statu, samo-
sprav a Specializovanych instittcii schopni v kratkom Case stat
sa spolahlivymi partnermi, ktori vedia podat cenné odporica-
nia, pretoze poznajl prax a potreby zahraniénych spolo¢nosti.
Okrem toho sU schopni aktivneho zastupovania (rézne formy
lobingu) a dokazu urychlit ¢as od prvej analyzy po spustenie
produkcie.

Po zariadeni vSetkych pravnych aspektov obycajne nasle-
duje vystavba vyrobného podniku, ktora si vyzaduje dalsi typ
znalosti. Kym technologické know-how sa prakticky na sto per-
cent prebera od materskej spolo¢nosti, pre Uspesné spustenie
novej prevadzky na Slovensku treba najst v lokalnych podmien-
kach spravnu cestu k fudskym zdrojom. KlG€ovymi st pozicie
vo vrcholovom a v strednom manazmente a vysoko Specializo-
vané pozicie, ktoré sl jednym z vyznamnych faktorov buddceho
Uspechu. V désledku vacsich pohybov na trhu prace sa v sekto-
re automobilova vyroba a strojarstvo stali velmi exponovanymi
oblastami manaZment kvality, logistika a vyrobné inZinierstvo.

ZvySovanie istoty

Majitelia alebo zodpovedni manazéri by si mali byt vzdy
isti, Ze pri obsadzovani manazérskych a Specializovanych pozi-
cii volia najvhodnejSie mozné rieSenie. Efektivny nastroj, ktory
konzultanti spolo¢nosti Jenewein & Partners/Amrop Hever Slo-
vakia pouZzivaji pri obsadzovani klGéovych pozicii, je Executive
Search — cielené vyhladavanie a vyber vhodnych kandidatov.
Tento proces vychadza z ciela dohodnutého medzi klientom
a konzultantom, ktorym je ziskanie kandidatov s manazérskymi

production engineering have obtained a very prominent positi-
on in the automotive sector and the engineering industry as
a result of large movements on the labour market.

Increasing confidence

Owners or responsible managers should always have
confidence in choosing the most advantageous solutions in
appointing personnel to managerial or specialised positions. An
effective tool, which is used by the consultants of the company

pecial cases of foreign capital entrance are the

acquisitions of existing companies by new investors.
In those situations, from the point of view of human
resources and management, the following steps should
be taken:

Analysis of the current situation. Evaluation of
managerial and human capital (Management Audit,
Individual & Group Assessment). The aim of projects
is the objective identification of starting situations
and the changes which must be realised.

Post M & A Integration with the aim of introducing a
new organisational structure of new processes and
suitable people in all positions.

Special projects of change or development in speci-
fic fields, such as the implementation of logistic sys-
tems, the change of IT infrastructure, development
of marketing processes. These projects mostly tend
to be limited in time, but require an international
know-how and experience. An effective solution, in
the majority of cases, is a contractual agreement
signed either by interim managers or a specialised
international consultant.
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Slovaci su vzdelani,
usilovni a disciplinovani

hladiska ludského kapitalu predstavujd investi-
»y Zcie na tzv. zelenej like velmi naro¢nd UGlohu,
ktora si vyzaduje pripravu a realizaciu naborov dlho
pred spustenim vyroby. Zahraniéni investori v takomto
pripade vo velkej miere spolupracuji s poradenskymi
spolo¢nostami najma v oblasti vyberov vrcholového
manazmentu, obsadzovania strednych a Specializova-
nych pozicii a v realizacii masovych naborovych projek-
tov. Casté je aj vyuzivanie poradenstva pri nastaveni
HR procesov a tvorbe organizacnej Struktdry,“ povedal
Miroslav POLIAK, Partner, Slovakia Practice Leader
Automotive-Manufacturing-Engineering, Jenewein
& Partners/Amrop Hever Slovakia.

V sektore automobilovej vyroby a strojarstva sa na
zaklade zaujmu potencialnych zamestnavatelov ako
problematicky javi nedostatok kvalifikovanych ludi na
rozne technicky naroéné a Specializované pozicie, pri-
¢om azda najvacsi dopyt je po sklsenych manazéroch
kvality, ktori ovladaju Specializované normy kvality
a hovoria vyborne po franclzsky, anglicky alebo
nemecky. Medzi mimoriadne exponované oblasti uz
dIhsi ¢as patri manazment logistiky, technolégie a pro-
cesného inZinieringu.

,Nedostatok Specialistov v niektorych odboroch
suvisi predovSetkym s tym, Ze Slovensko nema v oblas-
ti automobilovej vyroby dostatocni tradiciu a v stcéas-
nom systéme Skolského a dalSieho vzdelavania sa len
postupne odstranuje disproporcia medzi Studijnymi
odbormi a poziadavkami trhu,“ vysvetluje Miroslav
Poliak. Ur¢ité tazkosti pri ziskavani kvalitnych ludi na
stredné manazérske alebo vysoko Specializované tech-
nické pozicie, na ktorych nie su platové podmienky
a ostatné vyhody také atraktivne ako na vrcholovych
manazérskych postoch, spdsobuje nizka mobilita slo-
venskej pracovnej sily.

Na top manazérskych poziciach je Specifikom
sektora skutocnost, ze Coraz viac investorov nahradza
zahrani¢nych manazérov za domacich. Okrem toho
zamestnavatel, ktory potrebuje najat Specialistu
v oblasti kvality v automobilovom priemysle, musi byt
flexibilny v otdzkach odmien a kompenzacii spojenych
S0 zmenou posobiska. ,Vo vSeobecnosti vSak mozno
povedat, Ze silnou strankou pracovnej sily v tomto sek-
tore je dobra pripravenost absolventov po technickej
i jazykovej stranke. Zahraniéni investori povazuju pra-
covnd silu v nasej krajine za kvalifikovanu, vzdeland,

e

usilovnu a disciplinovand,“ uzatvara Miroslav Poliak. =
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sklsenostami a zaroven aj so Specifikovanym stborom zruc-
nosti a skdsenosti v definovanom sektore.

Vel'mi ddlezité pre kazdu vyrobnd firmu je vybudovat vy-
soko kvalitnu a stabilnt pracovnu silu (technikov, majstrov,
vedUcich timov, pracovnikov na obsluhu vyrobnych strojov
a zariadeni, robotnikov), preto dalSou narocnou Ulohou je nabor
pracovnikov na stredné a nizSie pozicie. Postupy Recruitment
& Selection sa pri takomto nabore kombinuju, aby zasiahli
Specifické cielové skupiny. Vhodnym nastrojom sl personalne
inzeraty v tlacovych i elektronickych médiach a na internete.

Sila skisenosti

Hoci existuje vela viac ¢i menej efektivnych ciest naboru
a stabilizacie pracovnikov, este vidy nachadzame priklady
vynakladania zbytoéne velkych rozpoctov, ktoré dokaze sku-
seny konzultant znizit pri tom istom, resp. eSte lepSom
vysledku. Spolo¢nost Jenewein & Partners/Amrop Hever
Slovakia méa sklsenosti aj s obsadzovanim velkého poctu
pracovnych miest. Dokaze odporucit efektivne kombinacie
a ma k dispozicii vlastni personalnu databazu kandidatov
vhodnych na jednotlivé pracovné miesta, prislusny segment
a lokalitu. Okrem toho disponuje vlastnym integrovanym kari-
érovym portalom www.AskForJob.sk, ktory poskytuje efektiv-
ne sluzby tak klientom ako aj kandidatom.

Jednym z najdélezitejSich faktorov v udrzani si zamest-
nancov je optimalna politika odmenovania (pri udrzani roz-
pocétu na pozadovanej Grovni). Existuje viac moznosti, ako sa
da dosiahnut Zelatelny stav: velmi dékladne monitorovat
trendy a zvazit okrem penaznych aj nepenazné vyhody. Dole-
Zité je aj sledovanie pracovnych profilov na jednotlivych pozi-
ciach, pracovnych podmienok, regionalnych podmienok
a niektorych inych aspektov. NajoptimalnejSie odporicania
a rieSenia mozno vSak o¢akavat od externého odborného
konzultanta. Bez aktualizovanych informacii o prostredi sa
totiz $anca na dlhodoby Gspech vyrazne znizuje. ®

Podiel sektorovych skupin na obrate
Jenewein & Partners/Amrop Hever Slovakia (rok 2002)
The proportion of sectors in the turnover

of Jenewein & Partners/Amrop Hever Slovakia (in the year 2002)
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Jenewein & Partners/Amrop Hever Slovakia in filling key posi-
tions, is Executive Search - a direct way of finding and selec-
ting the appropriate candidates. This process is based on
winning candidates with managerial experience and a set of
specific skills in the defined sector. The establishment of

a highly qualified and permanent workforce — technicians,
artisans, group leaders, and workers for operating machinery
and equipment — is of great importance for every company,
therefore the next demanding task is the recruitment of wor-
kers at middle or lower positions. A number of steps in Recruit-
ment and Selection are combined in order to target specific
groups. Advertisements in the press or electronic media or on
the Internet are the appropriate tools.

The power of experience

Although there are more or less effective ways of recruiting
and training employees, we still encounter examples of insuffi-
cient budget use, which can be decreased by an experienced
consultant who is able to achieve similar or better results. The
company Jenewein & Partners/Amrop Hever Slovakia has expe-
rience at filling large numbers of working places. It is able to
advise effective combinations and has at its own disposal its
own personal database of candidates suitable for individual
working places, segments and locations. Apart from this it has
its own integrated career portal www.AskForJob.sk which provi-
des effective services both for clients and candidates.

One of the most important factors in keeping employees is
an adequate compensation policy, while maintaining the bud-
get at the required level. There are many possibilities: including
the monitoring of trends and an appreciation of both financial
and non-financial advantages. The scrutiny of employees’ profi-
les is also important, as are working and regional conditions
and other aspects. The most adequate recommendations and
solutions can be provided by external specialised consultants.
The chance of long-term success significantly decreases
without current information about the environment. m

[l Financial & Professional Services 17 %
[] Energy, Utility & Infrastructure Services 14 %
[ 1 Information & Communication Technology 13 %
B Automotive, Manufacturing & Engineering 18 %
B Pharma, Healthcare & Hospitality 17 %
B Consumer, Retail & Advertising 13 %
Government & EU Services 8%

¥| The Slovaks are sophisticated,
industrious and disciplined

14 H uman capital investment in the so-called green-

field represents a very demanding task which
requires preparation and realisation of recruitments
prior to launching the production.” Foreign investors to
a large extent co-operate with consulting firms mainly
in selecting top managers, filling middle and speciali-
sed positions and realising huge recruitment projects.
The use of consultants for realising HR processes and
creating organisational structures is also very usual,
according to Miroslav Poliak, Partner, Slovakia Practice
Leader Automotive-Manufacturing-Engineering,
Jenewein &Partners/ Amrop Hever Slovakia.

In the field of automobile and engineering produc-
tion there is a lack of qualified people for different
technically-demanding and specialised positions, and
the biggest demand is for experienced managers of
quality who are familiar with specialised quality stan-
dards and speak perfect French, English or German.
Management of logistics, technology and process
engineering belong to extraordinarily committed fields.

“The lack of specialists in certain fields is mostly
connected with the fact that Slovakia does not have its
own adequate tradition in automobile production and
in the current system of education and further training
this disproportional balance between special studies
and the demands of the market is beginning to be sol-
ved only gradually,” explains Miroslav Poliak.

Certain difficulties in finding qualified people for
middle managerial or highly specialised technical
positions, where the payment conditions and other
incentives are not so appealling as in top managerial
positions, are caused by the low mobility of the Slovak
workforce.

The reality in top managerial positions is that more
and more investors replace foreign managers with
national managers. Apart from this, employers who
need to recruit specialists in quality in the automobile
industry must be resilient in questions of changes and
compensation. “It can be generally acknowledged that
the strongest feature of the workforce in this sector is
the preparedness of graduates in technical questions
and languages”. The workforce in our country is known
by foreign investors to be qualified, educated, industri-
ous and disciplined,” Miroslav Poliak claims. =
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of a Blue Star.

shine on you' -

J.&c -

historickej ¢asti mesta pod Bratislavskym hradom na Bebla-

vého ulici existuje miesto, ktoré na vas zaposobi ¢arom tra-
dicie aj magickou silou nazvu a jeho symbolu. Blizkost hviezdy
totiz ma energetizujuci vplyv, ktory pésobi na ¢loveka mimoriad-
ne pozitivne.

Néazov restauracie Modra hviezda vnikol uz v osemdesia-
tych rokoch, jej novi majitelia priestory zrekonstruovali, ale iba
preto, aby zachovali atmosféru podhradia z ias, ked' bol Pres-
porok kozmopolitnym mestom a ludia si tu uzivali zabavy, dob-
rého jedla a vina z okolitého regionu. Nielen prostredie pripomi-
na oslavované ¢asy starého PreSporka, v jedalnom listku najde-
te aj oblUbené jedlo basnika Petdfiho, ktory v roku 1843 odpi-
soval spolu s Jozefom Kolmarom v dome stojacom na Beblavé-
ho, predtym Petofiho ulici parlamentné spravy z Uhorského
snemu. Mimochodom, dom v ktorom je reStauracia umiestne-
na, pochadza z neskorobarokového obdobia z poslednej Stvrti-
ny osemnasteho storocia.

Aj ponuka jedal reStauracie Modra hviezda vychadza z tradic-
nych gastronomickych kultlr Rakiska, Madarska a Slovenska.
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n the historical part of the city under Bratislava castle in

Beblaveho Street there is a place that will catch you by the
magic of its tradition and the power of its name and symbol.
Being close to a star has an energising influence that effects
a person in a positive way.

The name of the restaurant Modra hviezda, Blue Star, was
made in the 1980s. Its new owners reconstructed the space
while maintaining the atmosphere of the district underneath
the castle from the times when PreSporok, as Bratislava was
called, was still very cosmopolitan and people enjoyed having
a good time together, eating well and drinking good wine from
the region.

It is not only the renovated interior that commemorates
the great times of the old PreSporok. On the menu you will find
the favourite meal of the poet Petofi, who in the mid-1840s,
together with Jozef Kalmar, in the house on Beblaveho Street
reported the news from the Austro-Hungarian parliament. The
building in which the restaurant is situated comes from the late
baroque period of the last half of the eighteenth century.
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Specialitou studenych drobnosti je takzvany PreSporsky lopar,
na ktorom vam naserviruja vyber vSetkych druhov tych naj-
klasickejsich slovenskych predjedal, ¢o by malo zasytit Styroch
az piatich hosti.

Samozrejme, v ponuke je aj Sedmohradsky - Székely
gulas ¢i klasicky Kuraci perkelt, ktory tiez nikdy nechybal na
stoloch slovenskych mam.

Z mucénikov nemozete prehliadnut klasické pirohy plnené
dZzemom a posypané tvarohom. Vino je strarostlivo vybrané
z ponuky piatich vyrobcov z malokarpatskej oblasti, doplnené
znackami z Madarska a Rakuska. Po dobrom obede, veceri Ci
posedeni pri dobrom vinku nezabudnite nahliadnut do knihy
hosti. Tak veru, hostom restauracie Modra hviezda bol kedysi aj
Generalissimo Pinochet, byvaly minister zahrani¢nych veci
Velkej Britanie Robin Cook, ale aj byvaly ¢esky prezident Vaclav
Havel, ktory tam napisal : ,Dobfe tady vafrite!“ Celkom dobré
odporucanie od znalca, ¢o poviete? m

Also the menu is based on the traditional gastronomy of
Austria, Hungary and Slovakia. The speciality here is PreSpor-
sky lopar, in which all kinds of Slovak traditional snacks are
served. The meal can feed from four to five guests. Of course
there is Szekely or Sedmohradsky gulash on the menu as well
as Kuraci perkelt, a sort of Chicken sote, that used to be
a staple on the tables of Slovak homes. From the deserts you
cannot miss classical pirohy with jam and curds.

Wine is carefully selected from the production of five wine
makers from the Small Carpathian region, complemented with
brands from Hungary and Austria. After a good lunch or dinner
or maybe only a glass of good wine, don’t forget to look in the
guest book. Yes, it's full of surprises You will find that Genera-
lissimo Pinochet visited the restaurant as well as former Minis-
ter of Foreign Affairs of Great Britain Robin Cook and also the
former president of the Czech Republic Vaclav Havel who wrote
there:”You cook very well here!” Quite a recommendation from
a gourmet. ®
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